Intrebari pentru
promotii
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Legea eficientei diminuate

Where High Producers
Stop Where Most People Realize

They Need to Stop

Biggest Time
Waster

INVESTMENT: TIME, ENERGY, MONEY ETC.






EFICACITATE EFICIENTA

(effectiveness) = face mult cu
minimum de efort

= isi atinge scopul dorit




Intrebarea #1
Care este scopul?

Imagine

a

: Promotie
Promotie

Sau

sau rasplata? :
sampling?

Loialitate < » Incercare

Frecventa _
Cati?

sau

cantitate? De cate ori?

A 4

Actiune




Intrebarea #2
Care este scala?




Intrebarea #3
Cost pe persoana vizata?

Impact de
durata




Intrebarea #4
Care este mecanismul cel mai eficient?

Impact de durata

Repetitie Program de

Personalizare loializare
Dialog Advertising

Indivizi p > Masa

Multi-pack “Loterie”

“Hard sell”
Castig sigur

Ambalaj
Advertising
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Impact efemer



Studiu de caz:
Aniversarea 170 de
ani de Pilsner Urquell
(Slovacia)



Impact Criteria Image attributes:

» brand | admire

+ best of the best
Funnel:

« regular users

» main brand users

Market:
* value MS

Targeted people 526 ths ppl (from occassional to main brand users)
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Bud svetlo!
A bolo svetlé

Pred 170 rokmi vznikol svet menom Pilsner

LEN PRE 0SOBY STARSIE AKO 18 ROKOV
www.promileinfo.sk






Anniversari.:
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Interes

Legea eficientei diminuate
aplicata la sfaturi

Timp






