
The Impossible Brief 



 
A promotion to impress the 
most unimpressed audience. 



Him. 



 
 

Gadgets? He hates gadgets. 
Money? He hates money. 
Car? Over his dead body. 
Bike?He already has one. 

Hmmm. 
 



 
How about a trip? 
No. Not to Berlin. 

He has already been there. 
Last weekend. 



 
Here. 

 
  
 
 
 
 
 
 
                         
  
 
 
 
 
 
                                                  



 
Everybody rides a bike. 

 



 
Police knows style. 

 



 
Libraries have Harlem stereos. 

 



 
The Army knows Fuchsia. 

 



 
 Highways are one big bike lane. 

 



 
 The internet is analogue. 

 



 
  Industrial design is everywhere. 

 



The adrenaline buzz of  
nuclear warfare. Daily. 



That haircut. And a horse. 



Hip prices. 



 

                       

                      helping brands  

                      help people. 

 

                     (hipsters are people, too.)  


