
“Ne-am adunat cei mai buni” 

Victor Stroe și Costin Radu 
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Valoare reală vs. valoare 
percepută 



Digital Goodies 



Sure win 







55% dintre cei înscriși în 
promoție au downloadat 
cursurile 



“We don’t have an internal value 
meter that tells us how much 
things are worth. Rather, we 
focus on the relative advantage 
of one thing over another, and 
estimate value accordingly” 
 
Dan Ariely 



Construirea ofertei prin 
“oferte moarte” 



The Economist 

Internet subscription only  59$ 

Print + Internet subscription 125$ 

 

68 

32 



Oferta 2 The Economist 

Internet subscription only  59$ 

Print subscription only 125$ 

Print + Internet subscription 125$ 

 

16 
0 

84 



Rezultate experiment 

GRUP 
EXPERIMENTAL 1 

GRUP 
EXPERIMENTAL 2 

INTERNET 
ONLY 

68 16 

PRINT ONLY - 0 

PRINT + 
INTERNET 

32 84 





Premii despre care sigur se va 
vorbi 



Talkability 







Premii money can’t buy 



http://www.youtube.com/watch?v=WWpNTNjyzr8




http://www.youtube.com/watch?v=RblO4WMi47M




Fake promos 



http://www.youtube.com/watch?v=RblO4WMi47M  

http://www.youtube.com/watch?v=RblO4WMi47M
http://www.youtube.com/watch?v=RblO4WMi47M
http://vimeo.com/22400734


http://www.youtube.com/watch?v=SI-rsong4xs  

http://www.youtube.com/watch?v=SI-rsong4xs
http://www.youtube.com/watch?v=SI-rsong4xs
http://www.youtube.com/watch?v=SI-rsong4xs
http://www.youtube.com/watch?v=SI-rsong4xs
http://www.youtube.com/watch?v=SI-rsong4xs


Premii negative 



Negativ vs Pozitiv 







Recompense vs Pedepse 





Promoții în care reclama e 
mecanismul 



http://www.youtube.com/watch?v=B4Yu1_qcFTU
http://www.youtube.com/watch?v=TvMcE9jYwpE
http://www.youtube.com/watch?v=j_o2JrBsf54










Mecanică de promoție cu un 
grad de deschidere 









Promoții deghizate în CSR 



http://www.youtube.com/watch?v=q4KTe9fkGBs  

http://www.youtube.com/watch?v=q4KTe9fkGBs
http://www.youtube.com/watch?v=q4KTe9fkGBs
http://www.youtube.com/watch?v=q4KTe9fkGBs




Promoții tailor made pe 
cumpărător 



http://www.youtube.com/watch?v=oLTPXmASZ_4  

http://www.youtube.com/watch?v=ny-9In_9j0o  

http://www.youtube.com/watch?v=oLTPXmASZ_4
http://www.youtube.com/watch?v=oLTPXmASZ_4
http://www.youtube.com/watch?v=ny-9In_9j0o
http://www.youtube.com/watch?v=ny-9In_9j0o
http://www.youtube.com/watch?v=ny-9In_9j0o
http://www.youtube.com/watch?v=ny-9In_9j0o


Promoția ca statement al 
valorilor de marcă (Exp. 
Transparență) 













Promoții cu implicarea 
concurenței 





http://www.youtube.com/watch?v=uDOt8MMk1Gw  

http://www.youtube.com/watch?v=uDOt8MMk1Gw
http://www.youtube.com/watch?v=uDOt8MMk1Gw
http://www.youtube.com/watch?v=uDOt8MMk1Gw




Mecanisme contra-intuitive 





4 minutes and 33 
seconds of 
uniqueness 
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Vic și Costi vă mulțumesc! 


